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Why “THEY” are not OK?: Analyzing cultural translation methods

in international entertainment news
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Abstract

This qualitative research aimed to study cultural translation methods used in
entertainment news. The Nlda’s cultural translation methods (1974) and Baker’s
taxonomy (1992) were applied in order to identify cultural translation methods in
entertainment news.

Purposive sampling methods were conducted to select entertainment news. The
study helps readers to understand that cultural differences effect strategies for using
translations especially words and phrases that relate to cultures. Some techniques are
revealed how news reporters use to translate words in a strong cultural acceptance. As
well, the contribution of the study is beneficial to news translation workforce as well as
for other readers and translators. Due to the fact that translation challenges are always
involved with cultural context. Knowing the cultural differences, translators will be able
to translate the text more closely and more direct to the author's culture resources.
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INTRODUCTION

Translation is a science that plays a very important role in connecting information
and knowledge. People all over the world using different languages, linguistics and
cultures, these are challenging for translators (Nida, 1964). As language and culture are
related to the formation of ethnolinguistics, or social linguistics who believe that language
reflects the mindset of a native speaker. If we study and consider the meaning of the
various categories of words then we will be able to understand the thinking and world
view of a group of people who speak that language.

It can be seen that cultural differences are challenging for translators. Cultural
terms exist in all languages. The more cultural differences occur the more challenging
the translation. Cultural words are not dialectic words, but they are synonymous with a

particular language and cannot be translated directly (Newmark, 1988).
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The reason why the study analyzes some entertainment news articles is because
these articles contain words used to avoid dialectics against their SL culture. A variety of

cultural differences were gained from the related news.

LITERATURE REVIEW

Based on Baker’s Taxonomy, and Nida (1974), different culture source text
influences the meaning of translated text. The entertainment news analyzed in this
research consist of Korean, Japanese, English, and Thai cultural contexts.

Sawangwan (2021) asserted that translators must try to figure out how to translate
them to equal meaning. Translators such as Nida & Taber (1974) cited in Laisatruklai,
(2011: 14) provided principles for text analysis and interpretation by writing a model of

the translation process as follows.

SOURCE LANGUAGE RECEPTOR LANGUAGE TEXT
TEXT
ANALYSIS RESTRUCTURING
TRANSFER

Figurel Model of the translation process (Nida & Taber, 1974: 484)
Pinmanee (2011) asserted that it can be seen that culture is something that

translators have to take into account when translating all types of translation work. When

a translator is faced with cultural differences that from time to time, it may not be possible
to translate. All the translators have to do is decide how to adjust or omit the ¢
words or phrases they encounter in order to create meaningful tran '

understandable and acceptable to the translation's reade
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create translation challenges; If the source and destination languages have similar cultures
when translating, there may be a few translation problems. On the other hand, when the
source language and the destination language have many cultural differences, translators
are more likely to encounter problems during translation.

Baker (1992) asserted that translation strategies are attained from functional target
language equivalence. In this regard, there are strategies to solve non-equivalence at
word level in different text types. These strategies are: translation by more general word,
translation by more neutral and less expressive word, translation using a loan word or
loan word plus explanation, translation by cultural substitution, translation by paraphrase
using a related or non-related word and translation by omission.

In the dimension of entertainment news, there are some studies faced challenges
with cultural translation. Therefore, the study of cultural translation strategies in
entertainment news translation will benefit all translators in entertainment and media
news to understand the cultural words found in the source texts. Ultimately, the
translators can use the strategies to provide closer words to the meanings. The summary

of cultural translation methods used in entertainment news is presented as follows.

Related Studies

Cultural awareness is considered the most vital factor in translation. This is due
to the fact that people who speak different languages living in different societies have
different believes and social values. In translation, cultural difference puts a great
challenge for news translators because they work as media and must translate carefully,
using highly techniques to balance the meaning of both source and target languages and
most importantly to avoid misunderstanding.

Recently, there are studies revealing the translation methods which the news

reporters used while translating into different culture languages. It is obviously found th

studies in entertainment news translation involve in the individualism, cap

political issues.
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Individualism can be found in Japan and the western culture according to the
following study.
Nails that stick out must be hammered back.

Kitamura (2009) gave examples of cultural differences in source and destination
languages. The differences cause translation problems; the difference between Japan and
the Western where English is primarily used. Towards a positive view of one self of the

Western, Japanese society has the view on the contrary. As a result, the translation of a
Japanese proverb that means “Nails that stick out must be hammered back (H} & *f-l,
(= *T 1= *L B)is problematic. This is because Japanese people believe that in

society people should not be different or stand out from others, while Western culture
appreciates people who are unique. It can be seen that the views on the self between
these two cultures differ greatly. If the translator does not realize the underlying cultural
differences and translates the Japanese proverb directly into English. Readers of the
English translated version may be suspicious or might not be able to understand the

translated version.

In response to capitalism, Entertainment news and commercial television news
station work together. This study reflects the indirect translation methods and technique

used in entertainment news.

Entertainment News Translation in the Era of Market-driven Journalism ‘
Tsai (2012) translated the news subtitle from English into Thai. The study has

discussed the cultural difference of translation by using communicative translation in the

transmission of international news information and called for news translators to adapt

to such changes. However, the study has revealed the emerging phenomenon of cultural

difference found in various entertainment news and its implications for news trans

Translators who work in newsrooms also assume a role that is tradition

with cultural difference in translations. The rise of cultural tra
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scholars the opportunity to consider how the changing ethos of translators alters news
translation strategies. Furthermore, this change forces a rethinking of some earlier
assumptions regarding the nature of translation. Although the prevailing trend of market-
driven journalism crosses over different media types, this paper primarily centers on the
case of television journalism., By examining authentic broadcast news items that were
collected from a commercial television news station in Taiwan and interviews with senior
TV news translators, this paper unveils a new profile of television news translators in a
news ecology that is defined by market values.

Political issue plays an important role in entertainment news translation. The two
latest entertainment news revealed less expressive words in order to convey political
meanings avoid misunderstanding in both source and target texts as follows.

Cultural translation: An introduction to the problem, and Responses in
Entertainment

Buden (2009) translated the news subtitle from English into Thai. Etymologically,
translation evokes an act of moving or carrying across from one place or position to
another, or of changing from one state of things to another. This does not apply only to
the words of different languages, but also to human beings and their most important
properties. They too can be moved across all sorts of differences and borders and so
translated from one place to another, for instance from one cultural and political
condition to another. Thus, one can culturally translate people - for a political purpose
and with existential consequences. No discussion of the concept of cultural translation
can easily dispense with an analysis of the very concrete devices of such translation if it
strives to maintain contact with the political and existential issues at stake in the debate
on cultural translation. The political meaning of cultural translation is not a quality

external to the concept and capable of being discussed in a haphazard way. Precisely by

becoming cultural, translation opens up the problem of its intrinsic political meaning..

Translation Strategies for translating an entertainment news arti
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Junining (2020) translated the news subtitle from English into Thai. There are
various kinds of translation strategies proposed by the experts of translation. The
translation strategies used by the students are categorized based on the Baker's
taxonomy. The result shows that the students employ all of the eight translation
strategies from Baker's taxonomy in translating the news article. The three most used
translation strategies are translation by using a more general word (95%), paraphrasing
using related words (75%) and cultural submission and omission (73%). On the contrary,
the least used translation strategy is translation by illustration (31%). From the result of
the study, it is suggested that researchers interested in translation can conduct more
research about the students' translation in a deeper and more specific analysis.

“Jin Responded to Rumors He’s Leaving BTS for the Korean Military & We’re Not
OK”

Bell (2019) translated the news subtitle from Korean into Tha. A summary of the
study described of the types of cultural words found in the manuscripts and the
translation strategies for each type of cultural words in English translations.

In this study, a translation of the news "Jin Responded to Rumors He's Leaving
BTS for the Korean Military & We’re Not OK", about the military service in South Korea.
The translation methods of this article are relevant to the different cultures between Asia
and Europe. Therefore, the theories of cultural translations gained from all five researches

put great benefit to my research.

METHODOLOGY

Researchers would like to pinpoint that there are some explicit methods used in
describing the news. The below result illustrates description and methods used in Source
text (SL) and translated text (TL) in the latest entertainment news translation: “Jin

Responded to Rumors He’s Leaving BTS for the Korean Military & We’re Not OK”.

MISUS:UIBIMISHA:UNAUOWAIIUNITSINSS-OUBIE ASIR 5 The 5% UTCC National Conference U C C
June 8, 2021 University of the Thai Chamber of Commerce l



According to Baker's taxonomy (1992: 26-42), 8 strategies, which have been used
by professional translators, to cope with the problematic issues while doing a translation
task are listed as follows:

1. Translation by a more general word, the first strategy was one of the most
common strategies to deal with many types of non-equivalent meanings. As Baker asserts,
it works appropriately in most languages, because in the semantic field, meaning is not
language dependent.

2. Translation by a more neutral/ less expressive word, the second is another
strategy in the semantic field of structure.

3. Translation by a cultural substitution, this strategy involves replacing a culture-
specific item or expression with a target language item considering its impact on the target
reader. This strategy makes the translated text more natural, more understandable and
more familiar to the target reader.

The translator's decision to use this strategy will depend on the degree to which
the translator is given license by those who commit the translation (news reporters in
this study) and the purpose of the translation.

4. Translation using a loan word or loan word plus explanation

This strategy is usually used in dealing with culture-specific items, modern
concepts, and buzz words. Using the loan word with an explanation is very useful when
a word is repeated several times in the text. At the first time, the word is mentioned by
the explanation and in the next times, the word can be used by its own.

5. Translation by paraphrase using a related word

This strategy is used when the source item in lexicalized in the target language
but in a different form, and when the frequency with which a certain form is used in the

source text is obviously higher than it would be natural in the target language.

6. Translation by paraphrase using unrelated words
The paraphrase strategy can be used when the concept in the source

lexicalized in the target language.
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When the meaning of the source item is complex in the target language, the
paraphrase strategy may be used instead of using related words; it may be based on
modifying a super-ordinate or simply on making clear the meaning of the source item.

7. Translation by omission

This may be a drastic kind of strategy, but in fact it may be even useful to omit
translating a word or expression in some contexts. If the meaning conveyed by a particular
item or expression is not necessary to mention in the understanding of the translation,
translators use this strategy to avoid lengthy explanations.

8. Translation by illustration

This strategy can be useful when the target equivalent item does not cover some
aspects of the source item and the equivalent item refers to a physical entity which can

be illustrated, particularly in order to avoid over-explanation and to be concise and to

the point.
RESULTS
SL Text TL Text Description
We WINLST MUeEe unuAdy Indirect translation
Not OK llow Less expressive word:
institution with not being
accepted
The members of BTS aundiealalvidunivaliu | Amplification is a translation by
(Beyond the Scene) sat enstdioadhinedefmun expanding the additional
down for an interview with | lunsidr$unisinesivvnsees | words for better
CBS where they opened up | ¥evyuludssimnein1vald 4 understanding.
about the military Menululseinanmaldse

requirement for young men | UUavnau

in South Korea.
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And they absolutely do! We
completely understand
them wanting to maintain
their juju for as long as
possible. The boys have
been crushing it on U.S.

charts
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The boys in the band range
from 21 to 26 years old. This
means that the group has
most likely already delayed
their mandatory service
which is required for all

males in South Korea.
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The amount of time
required to serve depends
on the particular branch of
military one chooses to join.
For example, active duty in
the army is 21 months. The
Marines is also 21 months.

Those who enlist in the Air
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Force, however, are required | unni wiaglildsuaavse
to serve 24 months. Beudu a¢ldudiiios
Usgmatletnsmnujoieud
WASYINAUMITEY 989
zogialunsUfTRntily
nNesinunAe 21 e uiin
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Jin will leave BTS for the UILONIINNTToatIAT
Korean military service at WBSUTIUNSINSINIYE

some point.

Omission is the translation by
omitting or choosing not to
translate some words for the
beauty of the sentence

pattern.

Seth Doane L 1oy

Direct translation, Borrowing is
a straight forward translation
method. By using
transliteration of the name of
the journalist who performed

the interview

BTS U7od

Direct translation, Borrowing is
a straight forward translation
method. Using a transliteration

of the band name
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Jin Y Direct translation, Borrowing is
a straight forward translation
method. Using the
transliteration of the names of
singers, members of the BTS
group

Table 1 Cultural translation Words used in the Entertainment news

The descriptions were analyzed from SL news (English) into TL (Thai) in
accordance with Korean culture influence. The descriptions shows that there are 9
methods of cultural translation used in the entertainment news. As shown in the table
1, news culture of reinforcement in Korean military is not accepted. Because it is not
understandable in the cultural context of English and Thai. Due to the fact that this
different law of reinforcements is disappeared in English and Thai cultures. Entertainment
news attempted to describes the differences into their SL text by using “We are not OK”
The indirect translation methods were used in “we” and less expressive word are
explicitly used in order to show unsatisfied words against the law of the reinforcement
found in Korean news by using pronoun of “we” representing the meaning of all the fans
and people in Korea.

This is why cultural translation puts a great benefit in helping readers to
understand that different cultures can be interpreted in accordance with the translated
words. Translators should pinpoint the challenge description to use suitable translation

methods in order to analyze deeper understanding of the meaning in different cultures.
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CONCLUSION

The entertainment news article utilized Baker’s taxonomy and Nida (1964)
methods used in translation among various culture including Thai, Korean, and English.
Two methods; Indirect Translaion and less expressive words are found to avoid strong
meaning. That explains the reason of why “We” (THEY) are NOT OK.

There are seven more ways in analyzing general entertainment news
LAmplification 2.0mission 3 Literal 4.0blique 5.Communicative 6.Ideomatic and
7.translation by illustration. Therefore, there were nine methods used in recent
entertainment news translation.

Since a translation in entertainment news from different cultures used various
methods, it is necessary to adapt these strategies to translated entertainment news as
close to the target culture as possible. Finding cultural translation methods used in
entertainment news are mostly gained from NIDA's culture translation methods and
Bakers’ taxonomy.

The translating words in entertainment news has been impacted by cultural
differences. This puts a great challenge for translators. The culture of the source language
and the target language is governed by different law cultures. It is necessary for news
translators in translating the dialectical idea of refusingand not understanding information
from the source and target languages. Some cultural words are used to describe the
same meaning of a particular language but cannot be translated directly to another

language.

CONTRIBUTION AND DISCUSSION
The results of this study can be contributed to the news translators, news

reporters, translators and readers in the field. Cultural translation methods may help

those who work on enhancing translation in response to this logical question of

cultural methods are found in international entertainment news. The results c

suggest three discussions.
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First of all, indirect method is the most commonly used in translating international
entertainment news. It is discussed based on individualism. Samovar&Porter (2004), Asian
cultures tend to be more collectivism rather than individualism. Thai, Korean, Taiwan,
and Japanese in the related news studies can reflect that those Asian cultures avoid
expressing oneself. The culture tend to use indirect words. Therefore, news translators
should be aware of translating into Asian culture. Using indirect pronoun ‘we’ instead of
‘fanclub’ in order to avoid oneself of being the ‘BTS fans’ is a good example in the
finding method.

Secondly, less expressive word such as ‘not ok’ in order to blur the expression of
‘refusal’” is more likely to be used in international entertainment news translation. Due
to the political and military issues, for instance, are different and might be disappeared
in some culture but effective some culture like Korean. Thus, the translators should be
aware of the avoidance. Using words like baned, refused, are very sensitive and might
not be accepted in some culture.

Finally, in the sense of marketing, entertainment news is popular because of rating
and commercial supports. Therefore, the word like fans and ban are tended to be
avoided in entertainment news.

The researcher saw that cultural translation could be applied not only in
international entertainment news translation field but also to others. [t is hoped that this

research will benefit translation and readers for further studies.
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